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ABSTRAK

PENGARUH BRAND AWARENESS, BRAND IMAGE, DAN PERCEIVED
QUALITY TERHADAP PEMBELIAN ULANG PADA E-COMMERCE
TOKOPEDIA (STUDI KASUS PADA PENGGUNA TOKOPEDIA DI JAWA
TENGAH).

Penelitian ini bertujuan untuk menganalisis pengaruh brand awareness, brand
image, dan perceived quality terhadap pembelian ulang pada e-commerce
Tokopedia dengan studi kasus pengguna di Jawa Tengah. Penelitian ini
menggunakan pendekatan kuantitatif dengan populasi seluruh pengguna Tokopedia
di Jawa Tengah. Sampel ditentukan menggunakan teknik purposive sampling
berdasarkan kriteria tertentu, sehingga diperoleh sebanyak 140 responden. Data
primer dikumpulkan melalui kuesioner daring yang disebarkan menggunakan
Google Form. Analisis data dilakukan dengan regresi linier berganda menggunakan
perangkat lunak SPSS versi 25. Hasil penelitian menunjukkan bahwa brand
awareness berpengaruh signifikan terhadap pembelian ulang, brand image tidak
berpengaruh signifikan terhadap pembelian ulang, sedangkan perceived quality
berpengaruh signifikan terhadap pembelian ulang.

Kata kunci: Brand Awareness, Brand Image, Perceived Quality, Pembelian Ulang,
Tokopedia
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ABSTRACT

THE EFFECT OF BRAND AWARENESS, BRAND IMAGE, AND
PERCEIVED QUALITY ON REPURCHASES IN TOKOPEDIA E-
COMMERCE (A CASE STUDY ON TOKOPEDIA USERS IN CENTRAL
JAVA).

This study aims to analyze the effect of brand awareness, brand image, and
perceived quality on repurchases in Tokopedia e-commerce, with a case study on
Tokopedia users in Central Java. This research employs a quantitative approach
with the population consisting of all Tokopedia users in Central Java. The sample
was determined using a purposive sampling technique based on specific criteria,
resulting in 140 respondents. Primary data were collected through an online
questionnaire distributed via Google Form. Data were analyzed using multiple
linear regression with SPSS version 25. The findings indicate that brand awareness
has a significant effect on repurchases, brand image has no significant effect on
repurchases, while perceived quality has a significant effect on repurchases.

Keywords: Brand Awareness, Brand Image, Perceived Quality, Repurchase,

Tokopedia
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